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Year 2013 is an important year in China's economic transition. The global 
economy downturn, rising manufacturing costs, enlarging potential financial risk, and 
financing difficulties of small and medium-sized firms, especially impeded export 
have become main reasons of China's economy downturn. Year 2013 is a turbulent 
year of China's banking industry as well: elimination of lower limit on lending rates 
and default on interbank loan marked the start of a new round of marketization reform 
in the banking industry.  
As a policy bank, The Export-Import Bank of China always serve to the national 
strategy of encouraging enterprises "going out" and carry out the government spirit of 
"Financial Sectors Serve to The Real Economy". The Export-Import Bank of China 
Fujian Branch has experienced two years of high-paced development, but its export 
seller’s credit business is now facing the challenge of deteriorating operating 
environment of export firms in 2013 and the deepening banking sectors reform. 
Originated from thoughts on the Fujian Branch's export seller’s credit business, the 
article will discuss this issue. 
This article is divided into five parts. Part One is overview on relevant concepts 
and theoretical basis of the topic selection, which provides fundamental background 
for the article. Part Two introduces current situation of the research object-Fujian 
Branch and its export seller’s credit business. Part Three is the research questionnaire 
design and data analysis, which provide data support for the questions and 
suggestions below. Based on the research in Part Three, Part Four points out the 
current problems of Fujian Branch export seller’s credit business expansion, 
including interest rate marketization, direct financing expansion, fierce horizontal 
competition as well as disconnected customer relationship. Part Five sets out from the 
above problems and puts forward several perfect suggestions from four angel of view 
including adjusting credit structure, transiting from pure financing intermediate to 
comprehensive servicing intermediate, enhancing cooperation and improving 
customer relationship. 
This text aims at accelerating the stage expansion of the traditional export 















meantime of enhancing its core competence, Fujian Branch need to efficiently 
support the export business of companies in Fujian area and facilitate the 
development of export-oriented economy of Fujian Province. 
 



















1 概述........................................................................................................................... 1 
1.1 研究的背景及意义 ....................................................................................... 1 
1.1.1 研究背景 .............................................................................................................. 1 
1.1.2 研究意义 .............................................................................................................. 2 
1.2 文献综述 ........................................................................................................ 3 
1.2.1 国外研究现状 ...................................................................................................... 3 
1.2.2 国内研究现状 ...................................................................................................... 4 
1.2.3 理论基础 .............................................................................................................. 6 
1.2.4 总体评述 ............................................................................................................ 10 
1.3 研究方法 ...................................................................................................... 12 
1.4 研究的主要内容 ......................................................................................... 13 
2 中国进出口银行福建省分行概述 .................................................................... 15 
2.1 中国进出口银行总体情况 ....................................................................... 15 
2.1.1 中国进出口银行简介及职能 .......................................................................... 15 
2.1.2 中国进出口银行信贷规模情况 ...................................................................... 15 
2.1.3 中国进出口银行特点 ....................................................................................... 16 
2.2 福建分行总体情况分析 ............................................................................... 18 
2.2.1 基本情况 ............................................................................................................ 18 
2.2.2 信贷规模情况 .................................................................................................... 18 
2.2.3 盈利能力分析 .................................................................................................... 19 
2.2.4 贷款结构分析 .................................................................................................... 20 
2.3 出口卖方信贷分析 ....................................................................................... 21 
2.3.1 业务品种分析 .................................................................................................... 21 
2.3.2 横向比较分析 .................................................................................................... 22 
2.3.3 纵向比较分析 .................................................................................................... 23 
2.4 出口卖方信贷规模扩张的必要性分析 ...................................................... 23 
2.4.1 宏观经济形势的需要 ....................................................................................... 23 















2.4.3 加快海西经济发展的客观要求  ...................................................................... 24 
3 调研问卷的设计及数据分析 .............................................................................. 26 
3.1 调研方案概述 ............................................................................................. 26 
3.2 描述性统计 ................................................................................................. 27 
3.3 交叉分析 ...................................................................................................... 35 
3.4 相关性分析 ................................................................................................ 38 
4 福建分行出口卖方信贷规模扩张存在的问题 ................................................ 41 
4.1 利率市场化的影响 ..................................................................................... 41 
4.1.1 中国利率市场化历程一览 .............................................................................. 41 
4.1.2 利率市场化对商业银行的影响分析  ............................................................. 42 
4.1.3 利率市场化对福建分行的影响分析 ............................................................. 43 
4.2 直接融资规模扩张产生的影响 ............................................................... 44 
4.2.1 直接融资的现状 .............................................................................................. 44 
4.2.2 直接融资对福建分行的影响分析 .................................................................. 45 
4.3 同业竞争激烈的影响 ................................................................................ 46 
4.3.1 福建银行业情况................................................................................................ 46 
4.3.2 同业竞争加剧对福建分行的影响分析  ......................................................... 48 
4.4 客户关系脱节 ............................................................................................. 49 
4.4.1 渠道限制 ............................................................................................................ 49 
4.4.2 营销手段缺乏 .................................................................................................... 50 
4.4.3 客户满意度较低................................................................................................ 50 
5 相关建议 ................................................................................................................ 52 
5.1 调整信贷结构 ............................................................................................. 52 
5.1.1 为客户节约非货币成本 ................................................................................... 52 
5.1.2 提高防控风险的认识 ....................................................................................... 54 
5.1.3 主动调整结构 .................................................................................................... 56 
5.2 从单纯的融资中介向全面的服务中介转型 ......................................... 59 
5.2.1 向全面的服务中介转型 ................................................................................... 59 
5.2.2 发挥综合服务能力 ........................................................................................... 60 
5.2.3 推进金融创新及防范风险交叉传染 ............................................................ 63 
5.3 深化同业合作与双赢 ................................................................................ 63 
















5.3.2 与商业银行建立信贷业务委托代理关系  ..................................................... 64 
5.3.3 与商业银行组建银团贷款 .............................................................................. 66 
5.3.4 创新小微企业贷款模式 ................................................................................... 70 
5.4   改善与客户关系 ................................................................................... 70 
5.4.1 加强渠道建设 ................................................................................................... 70 
5.4.2 加大宣传力度 .................................................................................................... 73 
5.4.3 开发支持小型出口企业的新模式 .................................................................. 74 
5.4.4 增加客户满意度 .............................................................................................. 76 
结论 ............................................................................................................................ 80 
参考文献 .................................................................................................................... 82 
附录 ............................................................................................................................ 85 







































Chapter1 Introduction ............................................................................................. 1 
1.1 Thesis Background and Significance ...................................................... 1 
1.1.1 Research Background ...................................................................... 1 
1.1.2 Research Significance ...................................................................... 2 
1.2 Literature Review ....................................................................................... 3 
1.2.1 Foreign Research Status .................................................................. 3 
1.2.2 Domestic Research Status ............................................................... 4 
1.2.3 Theoretical Basis ............................................................................... 6 
1.2.4 Overall Review ................................................................................ 10 
1.3 Research Methods ..................................................................................... 12 
1.4 Main Research Contents .......................................................................... 13 
2 Overview of The Export-Import Bank of China Fujian Branch ............... 15 
2.1 Overview of The Export-Import Bank of China ................................ 15 
2.1.1 Introduction and Functions .......................................................... 15 
2.1.2 Credit Scale ...................................................................................... 15 
2.1.3 Characteristics ................................................................................ 16 
2.2 Overview of Fujian Branch......................................................................... 18 
2.2.1 General Information .......................................................................... 18 
2.2.2 Credit Scale ........................................................................................ 18 
2.2.3 Profitability Analysis ......................................................................... 19 
2.2.4 Loan Credit Structure Analysis ........................................................ 20 
2.3 Export Seller’s Credit Analysis .................................................................. 21 
2.3.1 Business Scope Analysis .................................................................... 21 
2.3.2 Horizontal Comparison ..................................................................... 22 
2.3.3 Vertical Comparison .......................................................................... 23 
2.4 The Necessity of Export Seller’s Loan Credit Scale ................................. 23 
2.4.1 The Demands of the Macroeconomic Situation .............................. 23 
2.4.2 Subjective Requirements of The Export-Import Bank of China 
“Twelfth-Five Planning” ...................................................................... 24 
2.4.3 Objective Requirements of Speeding Up Haixi Economic 















3 Investigation and Analysis ................................................................................. 26 
3.1 Investigation Introduction ...................................................................... 26 
3.2 Descriptive Statistics ................................................................................ 27 
3.3 Cross-Analysis ............................................................................................. 35 
3.4 Relevance Analysis .................................................................................... 38 
4 Problems of Fujian Branch Export Seller’s Credit Scale Expansion ...... 41 
4.1 The Impact of Interest Rate Marketization ........................................ 41 
4.1.1 History of Interest Rate Marketization in China .................... 41 
4.1.2 The Impact of Interest Rate Marketization On Commercial 
Banks ........................................................................................................... 42 
4.1.3 The Impact of Interest Rate Marketization on Fujian Branch
 ...................................................................................................................... 43 
4.2 The Impact of Direct Financing Scale Expansion .............................. 44 
4.2.1 Present Conditions of Direct Financing ..................................... 44 
4.2.2 The Impact of Direct Financing on Fujian Branch ................. 45 
4.3 The Impact of Fierce Competition ........................................................ 46 
4.3.1 Situation of Banking Industry in Fujian ................................... 46 
4.3.2 Impact Analysis of Intensifying Competition ........................... 48 
4.4 Disjointed Customer Relationship ........................................................ 49 
4.4.1 Channel Restriction ........................................................................ 49 
4.4.2 Lack of Marketing Methods ......................................................... 50 
4.4.3 Low Customer Satisfaction ........................................................... 50 
5 Suggestions ............................................................................................................ 52 
5.1 Credit Structure Adjustment ................................................................. 52 
5.1.1 Reduce Non-Monetary Cost for Clients ..................................... 52 
5.1.2 Improve the Recognition of Risk Prevention and Control .... 54 
5.1.3 Actively Adjust the Structure ...................................................... 56 
5.2 Transition from Pure Financing Intermediary to Comprehensive 
Service Intermediary .................................................................................... 59 
5.2.1 Transition to Comprehensive Service Intermediary ............... 59 
5.2.2 Perform Comprehense Service Abilities .................................... 60 
5.2.3 Speed up Financial Innovations and Prevent Risk of Cross 













Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
